
Your Internet presence
Four steps to your website

Welcome to switchplus
You would like to have your own Internet presence, but are not quite 
sure where to start? Here we show you, in four steps, the best way of 
planning, designing and maintaining a successful website. 

We are the subsidiary of SWITCH and our business is the registra-
tion of domain names and hosting of websites and e-mail. 

What is the difference between us and other providers of similar 
services? The answer is that we offer the ideal blend of quality and 
service.

We look forward to being able to assist you with your Inter-
net presence.

switchplus ag
P.O. Box, CH-8021 Zürich
phone +41(0)848 69 69 69
fax +41(0)848 69 69 68

helpdesk@switchplus.ch 
www.switchplus.ch
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Your Internet presence  
in four steps

Whether you are a large multinational corporation, a public admin-
istration, a one-man/one-woman business or a private individual, 
the question remains the same: what is in it for me to have an inter-
net presence of my own, or what, precisely, am I aiming to achieve 
with it? If you are a private individual or a small business, you can 
establish your own website quickly and simply too. Once you’ve de-
cided to go ahead, there are four things you are going to need:

First the idea and the decision 
From the idea to the decision: Page 31
An address at which your website can be found 
The route to the right internet address: Page 42
The website itself, needing to be designed and  
looked after 
Planning, content and design: Page 73
A place where your website can be stored and  
from where others can call it up 
Hosting: Page 94

The most important point to begin with:  
First come, first served 
You want to have your own Internet presence? Then you doubtless 
have a specific Internet address in mind – the so-called domain 
name. Domain names are issued on a ‘first come, first served’ basis. 
This means that whoever manages to get their desired name regis-
tered for themselves first prevents any other prospective holders 
from claiming it. If you’ve taken the decision to have an Internet 
presence and already have a particular name that you would like, 
you should thus set about registering your domain name as quickly 
as possible. 

We set out the other things that you need to know in order to obtain 
a successful internet presence in the chapters entitled ‘From the idea 
to the decision’, ‘The route to the right Internet address’, ‘Planning, 
content and design’ and ‘Hosting’. 
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What is in it for me to have an 
Internet presence of my own? 
For businesses
Today, it has become unthinkable for businesses of a certain size or 
with a recognised name not to have an Internet presence of their 
own. The Internet, after all, offers many different ways of establish-
ing contact with customers and interest groups worldwide. Depend-
ing on what you want to achieve, there are different types of presence 
in the world wide web to choose from:

 Presentation of the whole business 

  Publication of the most significant data, such as contact details, 
location, business hours. 

 Outline description of products or services 

  Detailed catalogue of services, possibly including some means 
for placing orders 

  Interactive tools for customers, such as your own system for 
administering customer master data

 Feedback form

 Visitors’ book

   Separate website for key products, current services or 
particular events

For private individuals
Making a name for yourself simply and rapidly through the Internet 
and thus benefiting from the extensive reach of this information 
platform is something that is increasingly important for private in-
dividuals, clubs and associations, and other groups. And it is not 
 always a website designed to last for several years that is set up – one 
new trend is towards high-impact temporary websites that are cre-
ated for special occasions and then ‘closed down’ again afterwards. 

Selecting the appropriate form of internet presence is of key impor-
tance in the private sphere too:

  Presentations of clubs and other groups, and information 
about their activities 

  Photo collections or first-hand reports for others who share 
the same interests

 A personal website for you, your family and friends 

   Rapid reporting on topical events (marriages, births, 
anniversaries, and so on)

The cost factor
The costs and the planning are, of course, particularly important 
when it comes to having your own Internet presence. A rough over-
view of the prices is set out below:

Domain name A .ch and .li domain name can be obtained with 
switchplus for CHF 17.– per year.  gTLDs ending 
in .biz, .com, .info, .name, .net and .org can be 
obtained for CHF 34.- per year.

Web design –  compiled by you yourself: commercial web 
design software, including maintenance, costs 
several hundred francs, or can be obtained 
free of charge in the form of open-source 
software

–  compiled by a web design agency: from a 
couple of hundred to several thousand francs, 
depending on the size of the website

Hosting The cost will depend on the scope of services 
provided, from around one hundred francs 
upwards per year. Web hosting can be obtained 
with switchplus for CHF 99.- per year.

Miscellaneous –  updates, changes – as a function of the outlay 
involved

– licences (for pictures and software, etc.)

You’ve taken the decision to have your own Internet presence? Then, 
as the next step, you should set about acquiring the appropriate 
 domain name.

From the idea to the decision
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Your identity in the Internet: 
the domain name 
Each website needs its own, unique address. These addresses are 
called domain names.

Your domain name is your identity in the Internet – comparable 
with your home address. It is usually structured as illustrated here. 
Instead of the word ‘switchplus’, you can have a name of your choice, 
such as a company name, a product name, a person’s name or an 
idea.

www.switchplus.ch

Host Name

Second Level Domain

Top Level Domain

In choosing a domain name, you lay down the address at which your 
website is going to be accessible. The world wide web (for instance: 
www.switchplus.ch) is not the only service in the Internet; there are 
others too. For example, you can set up e-mail addresses that also 
run under the domain name (such as contact@switchplus.ch). Your 
domain name thus becomes your universal designation in the Inter-
net. 

The domain name’s ending, such as .ch, .li, .de, .at or .fr, is known as 
the country code Top Level Domain (ccTLD). Alongside this, there 
are also the generic Top Level Domains (gTLD), such as .com, .net or 
.org.

Finding a good domain name 
The skilful choice of a domain name constitutes the basis for the 
 success of your internet presence. But what is a good domain name? 

Our tip: choose a name that it is easy to associate with your compa-
ny, your product or yourself. Of course, you are free to invent a to-
tally fictitious name if you want to.

The most important rules  
for a good, readily memorable 
domain name are:

1. Short and succinct 
2. Simple and easy to read 
3. Self-explanatory

Common examples are: company.ch
company-product.ch 
product.ch
club.ch
name.ch
firstname-surname.ch
idea.ch

The ‘rules of play’ that apply in 
selecting a domain name
You are basically free to choose whatever domain name you want; 
there are certain rules, however, that you must take good note of.

The regulations for adminissible domain names are not the same 
with all registries. 

switchplus offers the following range out of these regulations:

A domain name can only be comprised of digits, letters of the alpha-
bet and the hyphen; it must be at least three characters long, with a 
maximum length of 63 characters. 

The following characters are permitted:

ASCII character set: abcdefghijklmnopqrstuvwxyz 
1234567890-

Latin-1 Supplement: àáâäåæçèéêëìíîïðñòóôöøùúûüýÞÿ

Latin Extended-A: œ

‘Internationalised Domain Names’ (IDN) is the overall term used to 
refer to domain names with Latin character sets. This is the inter-
national designation for domain names with accents and umlauts. 
Since the Domain Name System (DNS) still does not support these 
characters, however, they have to be translated ‘in the background’.  
It must also be borne in mind that this standard is not yet fully sup-
ported everywhere, i.e. domain names of this type are not always 
guaranteed to work. It is recommended not to rely solely on an IDN 
for important applications. 

The route to the right  
Internet address
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Key information on registration 
You have decided on a domain name, you have checked that it is 
available, and now you want to go ahead and register it. Domain 
names ending in .ch and .li cost a recurring annual fee of CHF 17.– at 
switchplus. A gTLD ending in .biz, .com, .info, .name, .net and .org 
can be obtained with switchplus for CHF 34.- per year.

For domain names with other endings, you should contact a provid-
er who offers these or go directly to the registries of the countries 
concerned. 

The choice is yours: different domain names for one and the 
same website
Specific national endings give the website a particular national or 
 local note, even though they do not permit any conclusions as to its 
true origin. Depending on circumstances, you might find it worth-
while registering your domain name with several different endings. 

On the other hand, it might make good sense to register several 
 domain names for one and the same website or to register several 
domain names with different spellings. 

Each combination of domain name and ending must be registered 
separately. That, of course, is going to mean multiple costs for you, 
and you might well have to deal with different registration terms and 
conditions. As far as .ch and .li are concerned, there are no limita-
tions on the number of domains you are permitted to register.

It is possible to have more than one 
domain name pointing to the same website

www.switchplus.ch
www.switchplus.li
www.switchplus.de
www.switchplus.com

www.switchplus.ch
www.switch-plus.ch
www.switchpiu.ch
www.switchsurplus.ch
www.swichplus.ch 

Your website

Register your domain name now and set up your website 
later
At switchplus, you can register domain names either with or without 
name servers. The name server entry points to the server on which 
your website is stored. If there is no name server entry, it will be im-
possible to find the website. It can, however, still make sense to regis-
ter a domain name without a name server if you want to secure a 
particular domain name for yourself right now, but want to wait un-
til some time in future before actually creating the website and 
 arranging its hosting. By entering the name server, you activate your 
domain name, and by deleting the name server entry, you make the 
domain name inactive.

For registering a domain name with a name server entry, you will 
need the name server addresses, which your hosting provider will be 
able to give you. 

Is the domain name I want still 
available? 
As already mentioned at the outset, you need to act quickly if you 
wish to ensure that no one ‘grabs’ the name that you want. In each 
country, domain names are issued by particular organisations 
known as registries. In Switzerland and Liechtenstein this function 
is in the hands of SWITCH. Domain names can be registered either 
directly with the registry, or with one of the registry’s Partners – such 
as switchplus.

There is a legal requirement for all domain names that have been 
 issued to be listed in a publicly accessible directory called Whois. 
The name and address of each domain holder can be seen there. You 
can find out whether the name that you want is still available by 
means of a (Whois) search query on our website at www.switchplus.
ch. Since each domain name is only available once, it is possible that 
another person or company has already registered the name that 
you would like to have. In this case, you must select an alternative – 
unless, that is, you are legally entitled to the domain name. 

Already registered by someone 
else?
Good domain names are very much sought after. So you may want to 
have a domain name that has already been registered – in other 
words, one that has been issued to someone else. If you feel that you 
might have ‘stronger’ rights to a .ch or .li domain name than its cur-
rent holder, we  advise you to study the information published on the 
procedure to be followed under ‘Dispute Resolution Service’ on the 
registry website www.nic.ch.

On the other hand, it is possible that someone else could also have 
rights to the domain name that is still free and that you would like to 
register. In order to prevent conflicts from arising later, it is impor-
tant for you to make sure before you register your domain name that 
you are not infringing any rights others may have in marks. For your 
guidance, we have compiled a non-exhaustive list of directories of 
company rights and trademarks, etc. on our website (www.switch-
plus.ch/en/terms). 
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After registration
Important: your rights and obligations as a domain name 
holder
You’ve registered one or more .ch or .li domain names with switch-
plus? Then you should be aware of your rights and obligations as the 
holder of a domain name. 

Registering a domain name is like taking out an open-ended sub-
scription. It is renewed annually and ends when you terminate the 
contract or delete the domain name, transfer it to a different holder 
or – if the subscription has not been paid on time – when it is deleted 
by switchplus.

As the holder of a domain name, you are responsible for looking 
 after the registered data. It is important to make sure that the regis-
tration information is always complete and entirely up-to-date. Oth-
erwise it can happen that your domain name is deleted.

If, for instance, we are unable to deliver your annual subscription 
 renewal invoice, because the address data is out-of-date, we will be 
obliged to delete the domain name. If that happens, the website in 
question, as well as e-mail and any other services running through 
the domain name, will cease to be accessible very shortly afterwards. 

 Hence, if you move to a new location or change your name or place 
of residence, please do not forget to update the registration data for 
your domain name and make sure that you pay the subscription 
 renewal on time. 

You can check your own individual data online at any time and 
 update it whenever necessary. For this purpose, you will be given a 
User ID and a password. These give you quick and easy access to 
your account and also protect your account against any unauthor-
ised  access. 

Invoicing and payments
The first annual fee becomes due as soon as the domain name has 
been registered. Payment can be made conveniently online or (for 
those in Switzerland or Liechtenstein) by means of an invoice. Fail-
ure to pay in whole or in part may lead to the loss of the domain 
name. The domain name cannot be used until it has been paid for. 

The subscription renewal fee will be invoiced 65 days prior to the 
end of the subscription period. The deletion of a domain name is 
subject to a period of notice of 35 days, and the deletion must have 
been requested prior to this, otherwise the next subscription period 
will be charged. 

Payment overview for newly registered domain names

30 days     20 days     

New registration
Invoice sent out on same day
(if no e-payment is made)

Reminder procedure Deletion of the 
domain name
If no payment is 
received

Payment overview for subscription renewals

45 days 20 days

Advance notification and dispatch 
of the invoice (if no e-payment is made)

Subscription 
renewal

Reminder process

Deletion of the 
domain name
If no payment is 
receivedNotice of termination

to be submitted 35 days prior to
the start of the subscription at the latest

Transfer or deletion of domain names 
You can submit a deletion request at any time for your registered 
 domain name if you decide you do not want it any more. The do-
main names .ch and .li are released for a new registration after a 
transitional period, which usually lasts 14 days. gTLDs ending in  
.biz, .com, .info, .name, .net and .org are released for a new registra-
tion after around 30 days.

It is also possible for you to transfer your domain name to someone 
else. A transfer results in the new holder taking over the running 
contract. This means that no costs are incurred for the transfer itself. 
The current subscription period simply continues to run. 

You will find a detailed description of all the tasks concerned with 
administering domain names in the switchplus General Terms and 
Conditions (GTCs). 

6



How do you ensure a successful 
Internet presence?

Content First of all you should think about the content:  
what is it that you wish to communicate to which 
target group?

Structure The structure of your website is decisive – especially 
if it is an extensive one. The content ought to be 
quick to find, and users ought to be able to make 
their way around the site with ease. 

Design The last stage is to sort out questions concerning 
design. How do you want to present your content? 
The design ought to be attractive and should make 
the most out of the content. 

You must consider that your Internet presence has got to be interest-
ing for your target group. That not only means selecting content and 
language to suit them, but making sure your website makes a posi-
tive overall impression on them too. 

You ought also to think about each of the following points, all of 
which have a major influence on your website: 

The website’s 
purpose

– retaining the loyalty of existing customers
– winning new customers 
– selling products
– provision of information
–  dissemination of first-hand experiences  

(such as travelogues)

Target group – existing or prospective customers
–  people who share your views or interests or 

those you would like to win over
– friends and acquaintances

Looking after 
the site

– your skills and know-how 
– your available time resources
– your available financial resources

Even at the planning stage, you must realise that your commitment 
is going to go beyond simply setting up the website. Once the web-
site is up and running, it ought to be kept up-to-date on a regular 
basis. The more complex it is, the more work this is likely to entail. 
Every website needs looking after and requires updating! 

Should you compile your  
website yourself or commission 
someone else? 

Compiling it yourself
You do not have to be a programmer to create your own website. 
Various commercial and also free of charge web-design programs 
(open source) are available which are relatively easy to use – at least 
for creating simple websites. Just reasonable familiarity with Word 
will already take you a long way. An image-processing program is 
also likely to be a useful asset. 

switchplus offers for example a free HomePageTool, which includes 
not only the space for storing websites but also a number of internet-
based tools for creating them. You can use these with your browser 
and do not need to install any further program on your own compu-
ter. 

If the HomePageTool does not provide your requirements of a so-
phisticated website, switchplus offers a product CMS hosting. A 
modern shop solution and many additional applications allow you 
to create a professional website.

Commissioning someone else 
If professional design and expert programming are important to 
you, your best move is to contact a web agency. From experience, 
these generally know how to get the best possible display out of vari-
ous browsers with differing characteristics and will also be able to 
advise you on improving your chances of being found by search 
 engines. 

If you are not sure whether to create your website yourself or to 
commission someone else to do it, then we recommend you to con-
sider the following criteria: 

Costs Professionals will ask for a thousand francs  
upwards for simple sites. The costs will be 
considerably higher for more complex sites. It costs 
least to create your own website – provided you 
don’t have to consider the value of your time!  
If you decide in favour of compiling your website  
yourself, all you will still need is suitable software.

Time How much time can you make available for 
creating your website? Don’t forget that, even if you 
get a web-design company to do the central  
work for you, there will still be some demands on 
your time. At the very least, you will have to  
provide some input for the content and you will 
need to be available for consultation.

Positioning Do you want a professional presence for a business 
or a simple site for your family and friends?  
What are decisive here are your own graphical and 
technical skills.

3 Planning, content and design
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Step by step to a successful 
website
This is where you put your creativity to use. If you don’t yet have any 
clear ideas about your internet presence, let yourself be inspired by 
other websites that appeal to you. Make a collection of all the infor-
mation you would like to present and sort through any pictorial 
 material you already have. 

Before, however, you start to put together individual pages, you 
should have at least an outline definition of the following points: 

The structure of the website
– number of pages 
– hierarchies and interlinking of pages

The page structure
– structure and size of the individual pages
– type of navigation options

Design
– ratio of text and images 
– colours
– type of images (photos, graphics, etc.) 
– effects (animations, sound, etc.) 

Functions
–  possibilities for visitors to your website to 

interact (forms, tools, etc.)

Beware: copyright!
If you conduct research in the internet and copy texts, pictures or 
music files for use on your own website, you should make sure that 
you do not infringe any copyright. Always ask the owner for their 
consent and specify the source of the material on your website. 

In many cases, you will be required to pay for the right to use the ma-
terial. There are, however, databases containing pictures and videos 
that are available free-of-charge, where copying is expressly permit-
ted. 

Avoid the classical ‘website  
pitfalls’: 

Excessively big music and image files slow down the loading 
process and annoy your visitors.

Unusual fonts may appear original, but they are often 
problematical to display. Stick to common fonts, such as Times, 
Verdana, Arial.

click
here back to homepage

Weak contrasts and particular colours may similarly impair 
the readability of the text.

Different browsers display websites differently.  
Test your website with different browsers and make sure they all 
display it acceptably. A range of browsers can be downloaded here:  
www.download.com.

Internet Explorer

Firefox

Safari

Opera

Chrome

Ensuring your website can be 
found in the internet
Your website can be called up directly by entering the domain name. 
Websites are also frequently found indirectly, however, via search 
engines. These trawl through the internet looking for websites on a 
permanent basis. You can increase the number of times people 
 access your website by making the search engines aware of it – this 
can be done by means of a few tricks:

Optimising the 
website

Domain names, key words, page titles, 
text content and links with a high 
information value

Paid entries Preferential positioning in the search 
results

Direct registration Free direct entry made by you yourself

Familiar search 
engines

www.google.com
www.search.ch
www.bing.com
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Where is your website located?
The place at which your website is stored is called the webserver. 
Theoretically, it could also be your private computer at home. To be 
able to run a webserver dependably, however, there are some things 
you simply must know beforehand, and there are certain precondi-
tions to be met: 

Accessibility The webserver must be connected up to the 
internet permanently to make it possible for your 
customers, friends and acquaintances to visit 
your website at any time.

Security It is essential for you to make sure that your data 
is protected against misuse or loss.

Bandwidth You are going to need sufficient bandwidth to 
ensure acceptable access times. 

Of these, it is especially the security aspect that makes it into a more 
or less mandatory requirement to operate a separate computer as a 
webserver, which is something that private individuals and many 
small businesses are unlikely to take upon themselves – for cost rea-
sons if no others. 

This is where web hosting (or simply ‘hosting’) comes into play. 
Hosting means that a so-called provider as for example switchplus 
acts as the host for your website. You pay rental for storage space on 
a server owned by the provider which is connected up to the inter-
net. 

Who does what? 
You are responsible for the content and presentation of your website. 
You can edit it at any time – including from your home. The hosting 
provider’s (for example switchplus) job, on the other hand, is to en-
sure that your website is  accessible at all times and that your data is 
protected against misuse or loss. 

Who is the best provider for 
you? 
There are numerous providers of hosting services, and there are 
 remarkable differences in what they have to offer. The range of func-
tions included in these providers’ packages varies tremendously, 
from simple ‘electronic visiting cards’ right through to fully-fledged 
professional packages, including a webshop. It is thus worth making 
comparisons and choosing an offer that really matches your needs. If 
you have already commissioned a web designer to configure your 
website, they are likely to be able to assist you in choosing a provider 
too. 

At all events, you should bear the following criteria in mind when 
choosing a hosting provider:

 Customer service (speed, accessibility, quality)

 Costs (transparency, quality of service provided)

  Extent of the available service and support (speed, security, 
professionalism)

  Performance characteristics (storage space, technical 
parameters for e-mail and hosting)

 Hosting provider’s reputation (consistency)

 User-friendliness of the system

Are there still some questions you need answering? Contact the
switchplus customer service and try out the switchplus hosting 
products or compare other providers on www.providerliste.ch.
 

How do you put your website 
onto the world wide web?

1 Register the domain name with switchplus

2 Purchase the storage space for your website with switchplus

3 Create your website with the HomePageTool of switchplus or 
another CMS tool

4 Enter the name servers (obtained from the hosting provider) 
in your account with switchplus

Your website will now be visible in the Internet

4 Hosting

switchplus offers you your one-stop  
Internet presence.
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